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On the Role of Museums in the Cultural Tourism Industry from the Perspective of

Publicness: A Case Study of the National History Museum
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Abstract

Museums are institutions that record national history and national cultural beliefs. The concept
of publicity in society changes with social needs. The core goals of museums are from
“publicness” to “popular culture”, and they have also undergone “authoritarian” to “openness”.
It is necessary to examine the nature and ideology of contemporary museums in the context of
modern society. The type of global tourism has gradually developed into "cultural tourism".
When culture is not only a form of consumption for tourism, but also a major need for tourists
to explore history, art, and culture, museums play the roles in bridging across regions. This
article examines the positioning and development of museums in the cultural tourism industry
from a publicness perspective, and uses the National History Museum as a case study to analyze
the development of the museum from five aspects: hardware, software, environment, and

management, illustrating the integration of the museum.
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