
-71-

國立故宮博物院助理研究員

關鍵字：社群媒體、社會平權、療癒、迷因圖、博物館新定義

誌謝：承蒙二位匿名審查委員提供寶貴意見，獲益良多，特此申謝。

收稿日期：109年12月21日；通過日期：110年4月23日。



     No.119  05/2021

-72-

Facebook

social inclusion accessibility



-73-

1
 

Museum 2.0
2
 The Participatory Museum

3
 

4
 

Museopathy
5

 

1  ICOM-MPR2012 63
2013.03 45-46

2  Museum 2.0 Web 2.0
25 2 2011.4 93-105

3  S. Nina, The Participatory Museum. (Santa Cruz: Museum 2.0, 2010) http://www.
participatorymuseum.org/read/ 2021.02.26

4  26 2 2012.04
135-155

5  Chatterjee HJ, Vreeland S, Noble G., Museopathy: Exploring the healing potential of handling museum 
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Museum Memes Day
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#MusMemes
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Reading Therapy Information Therapy

15  C. G. Jung, Memories, Dreams, Reflections (New York: Vintage Books, 1961), p. 356.

16   Richard Dawkins 1995 225

17  BBC, Museum Memes day is here – and the results are immense. <https://www.bbc.co.uk/
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Roland Barthes
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21  Barthes, R, The Death of the Author (London: Fontana, 1977), pp. 142-148.
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 Cass Sunstein

Stratosphere effect filter bubbles

22  Sunstein., Cass R., Echo chambers: Bush v. Gore, impeachment, and beyond (Princeton: Princeton 
University Press, 2001), pp. 1-18.
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（三）認同／與博物館建立有意義的內在對話與情感連結
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spatiality

Open Data
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reward on consumer brand engagement and brand loyalty in virtual brand communities,  Telematics 
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27  Stip E, Östlundh L and Abdel Aziz K, Bibliotherapy: Reading OVID During COVID.  Front. 
Psychiatry 11:567539. 2020. <https://www.frontiersin.org/articles/10.3389/fpsyt.2020.567539/
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Digital Engagement

30

San Diego Natural History Museum

Podcast

Open Data 2021

30  Elizabeth Merritt, TrendsWatch: Navigating a Disrupted Future (Virginia: American Alliance of 
Museums, 2021), pp. 16-23.
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（二）研究限制與後續建議
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The Social Media Practice of National 
Palace Museum: From Healing via  

Empowerment to Identity

Yu-Lin HUANG
Assistant Researcher, National Palace Museum

Abstract

Social media have become the interface for museums to be in close contact with 
society. Apart from inducing quality changes of museums in terms of administration, 
they also created a whole new dimension in the relations between museums and soci-

only coincide with the idea of “accessibility” that serves as the foundation for social 
inclusion, but also facilitate the development of multicultural literacy.

This paper seeks to investigate a Facebook post having high organic reach, a 
post made by the Southern Branch of the National Palace Museum. By reference 
to the real interaction, feedback and data analysis of social media users, this paper 
traces the practical process from healing masses via empowering individuals to 
identifying with the museum. Besides, according to the ICOM’s new definition 
of a museum, “heal-ing” is not simply a museum’s added-value option, but also 
a significant footnote of the new definition. In the post-COVID era and for the 
sustainability of museums, “healing” is an objective worth our all-out effort. On 

media awakening as their method, thereby cogitating on the orientation and function 
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of museum social media, and pro-moting the diversification of social media with 
an open and positive attitude. Fur-thermore, museums could even try to develop 
the “museum social media therapy” by drawing on the experience of their foreign 
counterparts.

Keywords: social media, social inclusion, healing, internet meme, new museum definition


