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“Artistic Interventions in 
Organizations” as the Key to the 
Promotion of Art Bank Taiwan

Ya-Wen CHANG
Assistant Researcher, National Taiwan Museum of Fine Arts

Abstract

Art Bank Taiwan is an initiative launched by the Ministry of Culture in 2013 
with the aim of supporting Taiwanese artists, expanding market demands, and 
introducing art to the general public through its “art leasing” service. Its clients’ 
demand has been growing steadily. Currently, private businesses in various trades 
(e.g., architecture, banking, hotel, recreation & beauty, culture & creativity, 
healthcare, technology, and design) account for 70% of its clientele, which indicates 
the huge potential demand from all walks of life.

As a participant in the operation of Art Bank Taiwan, the author discovered 
that most of its clients rent artworks either to beautify their spaces or to improve 
the image of their companies. Apparently, most people still consider the value of 

to contemplate the possibility for the leased artworks to bring fundamental changes 
through artistic intervention to the clients’ staff, customers, and organizations apart 
from being displayed on the clients’ premises as mere decoration. Therefore, this 
paper seeks to investigate how artistic interventions work in business organizations 
and what value and influence they may have by analyzing the idea of artistic 
intervention and reviewing related literature and cases. Based on the findings, this 
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paper further addresses the issue as to whether Art Bank Taiwan can combine its art 
leasing service with the practice of “artistic interventions in organizations,” thereby 
increasing the width and depth of art promotion and allowing artworks to show their 

Keywords: Art Bank Taiwan, art leasing, artistic intervention, value of art
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