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3. [BEX# (Value Exchange, VE)
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mAERBFAFHF ) > REMEEBMEEENZEY  EHE ~ #EY > BRIBANEE RS
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BRI - TEBREEBRANNERNBERER TERRNERE » EMEEEANNEER °

(2) EAEED (Key Activities, KA) © ABBI BN RIRERE B » BLUREIMAITEIREEE
s REBEBENZOMET  EENEENEERENAEETHRFTMEN > —U Schiuma
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REDEEREBEEL TIHX ; WRTHE > RTEBIEYMEBSNITHER » HHEMEE
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TB8EF A T BENE ) SHERMFLERA RFEH B LN TVBS EfFSEERET o

(3) RABRS1ERSH (Key Partnership, KP) : SFESRERHERIEIEEER » TN LABEEE
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%o REXA ) NEFRHEEEXEZNEMR « EnRstREROHER - 1B EES
FIFEFERE - LIEEEBIBELEG - EIEYEFENREELEI © AL FEEPIAIF miER
FRMEHEFVER - FEMNER > BUBESNBHREEF  SRARBEEAHNE -
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4. {E{E¥HY (Value Capture, VCa)
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019 FRREERE

(1) Yezz i (Revenue Streams, RS) : WA BE S 2 —EEEE > BTSN AIERIEHEBETREK
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payment) FI&E MW AR S (recurring-income) » & R EERFNERMELENIFEN
Mo TAmNAl ] FBWAR T 2mXEERERENE ) & T BXEM > fIEERERNERE
NERSERERB G KRB P EZERENEH 3% » KEEHABE ; BEZKESE
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520 RERMER » LUK SIBES 3 HERIAFH o
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A7 30 IR A ERER IR B MR SR K& ) > &2
BRAN T ECAR AR R R A B RN - Tt 2 P 2 R
EME; K=" TARENLEEN ) S8
A SRR B B 7 o FESCA AT DUR U2 B
SCRIZE S BUR BRI A 22 E A - tRESR B AL & B
6] (e ERAEATAH AR S » R BB @ EENE
FERRET]

=4

‘A

+ A
i

p={11}

HIR o e — DA m SRR T B R A €
HEMse M2 BataE s 28
EERFRTEIR - GBS USRS
H—R TRBEEIEH ) B85 EAMEMBE
T () RE AR ~ et TR 2 7 ot B T
P HEMCSR ~ B EEMREELL)  REE
EYIRE-2 o EEHREREN  BEMERERN
TR I 2 v FL AN R a5 FL R T B 1B
TERA TR BT BEREENEE -
mUE N RS HEE TR E T 2022 4F
ICOM A7 S5 A% R & ] £ Y6 1) 195 1) B T o 3%+ 5t 148
VisEFEAEER T 28 Trlsgit )~ Talk
R ) BESHIRTEER o

Rf% 0 (CHE RIS Mm-S R P 8F T SR Y3
FECASTE R — M T R ) R A & SRR
g T Az Al ) BINZ—1E T RGILAIHT ) o AR S EE
Al ~ [EEER - EEGR =M RE - HELHA
AlE LR R B 2 R(EME @ AREES LA E
{EL P A RO RRAE 2 (U EME > HA B S FE ML
R PSR S REESE  IEEAERE ) TR
TSRl IR DUE AR R AR R o B & TR
BB - BEREBARTESE » FTLIA A RS R
FEAHT ) BIBEE o A A AR R A ATRE ©

2022 ZE Y= 156 415 - § 41



S2E K

- EFRH BB RER > 25N AREREEEHRE (2014) c ZHEFFEMASHEEHELEZHR - AREREZES

- THE(2021) o BYIEESNIE G BVEBEENI A | B FEL B 2 RIS [ RERE LMY ] > B =52
TARE o

- B EFIEYREABX LA REERGRERWERTE 2017F3H31H) °
https.//mocﬂle moc.gov.tw/nmhhistory/window/file/6d59b92d-2aaf-4ef8-b1f7-3abb9ed8b50f.pdf

- SRIAHE (2020) ° EEREEBYEENAEXENRE > LIEEHESHREXAIS o EELXBT) > 30(2) » 64-67 ¢
https://mocﬂle.moc.gov.tw/ﬂles/202006/7bbb6899-8a08-4dfa—a283—cae62550f2c9.pdf

- BXE(2015) o BYIEEEXICAIREZE ZBRMINER - 28 BME

- |EH (2015) © IRAEWEE RABITIHRR 2 75— UBILEEIEYEXRIFEE 2 BT EHE R0 - B EEIHYESR > 52
120-134 »

- B (2022F TB20R) © BEHREEREE XY ERBFLISEHEHZEm o TRRHER o
https://ctee.com.tw/industrynews/consumption/682485.html

- Anderson, G. (2012). Reinventing the Museum: The Evolving Conversation on the Paradigm Shift. AltaMira Press.

+ Brown, M. A,, & Crews, K. D. (2010, January 20). Control of Museum Art Images: The Reach and Limits of Copyright and
Licensing. Available at SSRN. https://ssrn.com/abstract=1542070

- Casadesus-Masanell, R. and Zhu, F. (2013). BMI and Competitive Imitation: The Case of Sponsor-Based Business Models.
Strategic Management Journal, 34, 464-48.

- Dees, J. G. (1998, Jan-Feb). Enterprising Nonprofits. Harvard Business Review, 76(1), 54-67.
- ICOM (2022). Museum Definition. https://icom.museum/en/resources/standards-guidelines/museum-definition

- Ford, Katharine. (2012). Museums are already social enterprises.
https://amp.theguardian.com/culture-professionals-network/culture-professionals-blog/2012/jul/23/museums-social-
enterprises-finance-development

- Foss, N. J. and Saebi, T. (2017). Fifteen Years of Research on BMI: How far have we come, and where should we go? Journal of
Management, 43, 200-227

- Janes, R. (2013). Museums and the Paradox of Change. New York: Routledge.

- Johnson, M\W., Christensen, C.M., Kagermann, H. (2008). Reinventing your business model. Harvard Business Review, 86(12),
50-59.

- Mulgan, G. (2006). Cultivating the Other Invisible Hand of Social Entrepreneurship: Comparative Advantage, Public Policy, and
Future Research Priorities. In: A. Nicholls (ed.), Social Entrepreneurship (pp. 74-95). New Models of Sustainable Change, Oxford
University Press.

- OECD (1999). Social Enterprises. OECD.

- Osterwalder, A. & Pigneur, Y. (2011). Business Model Generation: A handbook for visionaries, game changers and challengers.
African Journal of Business Management Vol.5 (7).

+ Richardson, J. (2008). The Business Model: An Integrative Framework for Strategy Execution. Strategic Change, 17, 133-144.

- Sacco, P. L. (2016). How do museums create value? In: Money Matters: The Economic Value of Museums (Proceedings of the
24th NEMO Conference. pp. 8-16).

- Schiuma, G., Bogen, P. & Lerro A. (2016). Creative Business Models: Insights into the business models of Cultural Centres in
Trans Europe Halles.
https://www.europa-creativa.eu/Files/uploads/459-TEH_Creative%20Business%20Models%20Report.pdf

- Sgndergaard, M. K., & Veirum, N. E. (2012). Museums and culture-driven innovation in public-private consortia. Museum
Management and Curatorship, 27(4), 341-356.

- Spieth, P, Schneider, S., Claul}, T., and Eichenberg, D. (2018). Value Drivers of Social Businesses: A Business Model Perspective.
Long Range Planning. In Press.

- Szantd, A. (2021). The Future of the Museum: 28 Dialogues. Berlin: Hatje Cantz.

- Teece, D. (2010). Business Models, Business Strategy and Innovation. Long Range Planning, 43, 172-194.
- UNESCO. (2016). Museums and Creativity.

- Victoria & Albert Museum. (2019). Victoria & Albert Museum Annual Report and Accounts 2017-2018.

- Weil, S. E,, (2002). Making museums matter (pp. 75-81). Washington, D.C., Smithsonian Institution Press.

- Zott, C., Amit, R., and Massa, L. (2011). The Business Model: Recent Developments and Future Research. Journal of
Management, 37, 1019-1042.

2022 TAIWAN NATURAL SCIENCE  Vol.41 (4) | 67 |



